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ENIXEIPHZIAKO NMPOMrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

Epyaneiobnkn
AVTAYWVIOTIKOTNTAS

A MIKPEZ & MOAY MIKPEZ ENIXEIPHZEIZ

H enixeipnon A THM APXITEKTONIKH MEAETH KAI EOAPMOIH EME nou €dpevel oTnV NeEPIPEPEIa ATTIKNG evTAXONKe
otn Opdaon <«EpyaAeioBnikn AvTaywvioTikOTNTac» npolnoAoyiogyoUu 400 ekar. Eupw. H 0Opdon oTtoxeuel oTn
BeATiwON TNG avTAywVIOTIKOTNTAG TWV MIKPWV KAl NOAU HIKPWV ENIXEIPROEWY, €nevOoUOovVTAC OTOV NAPAYWYIKO
EKOUYXPOVIOWO TOUC, TNV UIOBETNON OUOTNUATWY Tunonoinong & niotonoinong, kKabwc kal o branding kal yneiakn
npoBOAN.

O ouvoAIKOG NpoUnoAoyIoPOC TNG €nevduoncg €ival 80.000,00 € ek Twv onoiwv n dnuooia dandvn avepXETAl O€
40.000,00 € kal guyxpnuaTtodoTeital and Tnv EAAGda kal To Eupwnaikd Tapeio Mepipepeiakng Avantuéng Tng
Eupwnaikng 'Evwong.

To enIXEIPNHATIKO OXEDI0 NOU EYKPIONKE Npog XpnuarodoTnon kai uAonoisgital, nepiAagpBavel enevduoelg
OTIG NAPAKATW KATNYOPIEG:

v Mnxavniuata — EEonAIonog

v Zuokeuaoia — ETikéTa — Branding

v MIoBoAoyIkO kOOTOG epyalopevwy (VEO NPOownIKO)

M&ow TNG CUHHETOXNG 0TN Apdon, N ENIXEipPNON NETUXE:

v BeATiwON TNG avTaywvIioTIKOTNTAG TNG

v au&non Tng kepdo@opiac TnG

v/ gvioxuon TnG eEWOTPEPEIAC

v/ ENEKTACN TNG Ayopdac WE TN Npoobnkn VEWV NpoiovTwyv & UnNnpecinv
v €€ao@AAion uwnAOTEPNG NOIOTNTAG NPOIOVTA & UMNPECTIEG

v au&non TnG napaywylikoTnTag & BeATimon AsiToupyikwy d1adIkaciwv
v/ gvioyxuon TNG ENIXEIPNUATIKOTNTAG

v/ dnuioupyia / diaTApnon NoloTIKwV BECEWV epyaaiag

Me Tn oupBoAn Tou EMAVEK evioxUBnKe n €niXeipnon anopEPovTag opeAnN TNV avTaywvioTIKOTNTA TNG XWpag Kabwg

Kal gTnVv TOMIKN OIKovVouia.
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EIAIKH TPAMMATEIA AIAXEIPIZHZ

Eupwnaikn ‘Evwon NMPOrPAMMATQN ETNA, TX & EKT avantu§n - epyacia - alAnAyyun
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Mepipepelakng Avantuéng

Me th ouyxpnpatoddétnon tns EAAAdas kal tns Eupwnaikns Evwons
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